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COMPLETE SYLLABUS 

Semester I 
 

Course Title: Fundamentals of Management and Organisation Behaviour 
 

 Course Credit: 04 (3-1-0) 
Course No. MGM801 Max. Marks: 100 (30I+70E) 
 
Objectives 
To purpose of the course is to provide fundamental knowledge and exposure to the concepts, theories 
and practices in the field of management. It aims to understand individual and group behavior at work 
place  
 
Learning Outcomes 

1. Able to develop the processes of management related with the basic functions. (Theory) 
2. Outline the notion of managerial skills and functions. (Theory)  
3. Make Organisation Structure and identify the gaps. (Theory) 
4. Understand individual and group behaviour at work place. (Theory) 
5. Outline the process of conflict resolution processes in the organization (Theory) 
6. Make student must be acquainted with leadership quality. (Theory) 
7. Complete administrative duties accurately, systematically and within required timeframes 

(Theory) 
8. Obtain, evaluate and act upon feedback from clients and colleagues (Theory) 
9. Perform tasks to the required workplace standard (Theory) 
10. Demonstrate behaviours that promote professionalism in the learning environment (Theory) 
11. Perform consistently in accordance with the organisation's goals and objectives and 

organisational/professional codes of conduct (Theory) 
 

    


 


   
    
   
    
    
 
      
    

   
   


     
  




 

     
  
  
  
   
       
   
   

  
  
  

   
  
 




 



  
   
   
   
    


      
   
     
  
 

    
    





 
Books Recommended 
Text Books 

1. Management by Stomen and Jane 
2. Organisational behaviour by Stephen Robbins 

 
Reference Books 

1. Principles and Practices of management by Shejwalkar 
2. Essential of management by Koontz H and Weitrich 
3. Principles and Practices of Management by T. N. Chabra 
4. Organisational behaviour by Keith & Davis 
5. Organisational behaviour by Fred and Luthans 
6. Organisational behaviour by K. Ashwatthapa 

 
Web Links 
https://www.swayamprabha.gov.in/index.php/program/archive/16 
https://www.swayamprabha.gov.in/index.php/program/archive/5 
http://cec.nic.in/E-Content/Pages/default.aspx 
 
 

Course Title- Communication Skills 
 

 Course Credit: 04 (3-1-0) 
Course No. ENG801 Max. Marks: 100 (30I+70E) 
 
Objectives: To develop effective communication skills among the students for the business world 
 
Learning Outcome 

1. Able to communicate effectively and will have improved verbal communication. (Theory) 
2. Able to write paragraphs on different topics with the correct usage of vocabulary and will 

improve the written as well as verbal communication. (Theory) 
3. Effectively use established communication systems and protocols in the workplace (Theory) 

  
   


 



   
    
  


   
    


     
   
 




 


    
   
     
      
   
   
    


    
  
 

   
  
  


     
   
 
    
  





4. Learn the basics of various business processes, challenges and resolution of the customer 
queries. (Theory) 

5. Identify clients and their needs through effective communication and use this information 
to develop effective work practices and outcomes (Theory) 

6. Able to develop Self Grooming skills 
7. Able to develop daily plans   
8. Able to create the document as per format 
9. To develop professionals with idealistic, practical and moral values. 

 

    


 


    
    
    
    
    
     


  

  
 



   
 
  
   
  
  
   





 


   
   
    
    
    


  


 
  


    
 

 
  
 




 


  
   
    
   
   
     
   

   
  

 
  
  
  
 

    
 




 


  
    
    
    

    
 

    






 
Books Recommended 
Text Books 

1. SIZZLERS Board of Editors Publishers: Manimekala Publishing House 39, Norh Chitrai 
Street, Madurai-625001 

2. Essentials of Business Communication - Rajendra Pal and J. S. Korlhalli - Sultan Chand & 
Sons, New Delhi. 

 
Reference Books 

1. Business Communication (Principles, Methods and Techniques) Nirmal Singh - Deep & Deep 
Publications Pvt. Ltd., New Delhi. 

2. Business Communication - Dr. S.V. Kadvekar, Prin. Dr. C. N. Rawal and Prof. Ravindra 
Kothavade - Diamond Publications, Pune. 

3. Business Correspondence and Report Writing - R. C. Sharma, Krishna Mohan  Tata McGraw-
Hill Publishing Company Limited, New Delhi. 

4. Modern Business Correspondence - L. Gartside - The English Language Book Society and 
Macdonald and Evans Ltd. 

5. Business Communication - M. Balasubrahmanyan - Vani Educational Books. 
6. Creating a Successful CV - Siman Howard - Dorling Kindersley. 
7. Business Communication - K. K. Sinha - Galgotia Publishing Company, New Delhi. 
8. Media and Communication Management - C. S. Rayudu - Himalaya Publishing House, 

Bombay. 
9. Communicate to Win - Richard Denny - Kogan Page India Private Limited, New Delhi. 

 
Web Links 
http://learnenglish.britishcouncil.org/en 
https://www.duolingo.com/ 
http://www.bbc.co.uk/learningenglish 
https://www.slideshare.net/FurrukhAliBaig/importance-of-communication-in-business 

 

     
    

    
  



 


    
    
  
   
     
      

   
 
 
 
 
  
  


 

  
  






Course Title - Computer Application in Business 
 

 Course Credit: 02 (2-0-0) 
Course No. CSE801 Max. Marks: 50 (15I+35E)  

 
Objective 
The syllabus introduces students to basic information and communication technology and proper 
paradigms that need to be implemented to develop any kind of computer applications. The course will 
help in developing the basic technical skills by hands on experience.  
 
Learning Outcome 

1. State the applications of Computers and understand the basic components of computer. 
(Theory) 

2. Identify & describe various parts of computers like CPU, keyboard, monitor, etc. (Theory) 
3. View files, work with files and customize window (Theory) 
4. Able to Differentiate in various operating system. (Theory) 
5. Apply the office Applications for the task assigned by the authorities. (Theory) 
6. Outline the basics of Networking. (Theory) 
7. Make use of Internet and its applications when required. (Theory) 

 

    


 


   
    
    
   
     
   
     

   
  
  
 


   
  
  
 





 


  
    
   
   
   
 

    
  


   
  


 


 

   
     
    
    
    
 

   
  
   
 

 


 


     
    
   
   
     
      
    
   

     
   
   
 

 



 
Books Recommended 
Text Books 

1. Computers and Beginners by Jain, V.K.; 
2. Computer Fundamentals by Anita Goel, Pearson. 

 
Reference Books 

1. Introduction to Information Technology, Leon Tech World by Leon and Leon 
2. Foundations of Computing, BPB Publiction by Sinha, Kr. Pradeep and Preeti Sinha; 
3. Word Processing and Typing by Sharon Spencer, Heinemann. 
4. MS Office by S.S. Srivastava, Firewall Media. 
5. Microsoft Office 2010 by Bittu Kumar, V & S Publications 
6. Data Communication and Networking by Behrouz.A. Forouzan, McGraw Hill 

 
Web Links 
http://cec.nic.in/E-Content/Pages/default.aspx 
 
 

Course Title - Computer Application in Business 
 

 Course Credit: 02 (0-0-2) 
Course No. CSE801P Max. Marks: 50 (35I+15E) 
 
Objective 
The syllabus introduces students to basic information and communication technology and proper 
paradigms that need to be implemented to develop any kind of computer applications. The course will 
help in developing the basic technical skills by hands on experience.  
 
Learning Outcome 
 

1. Demonstrating network troubleshooting. (Practical) 
2. Able to Work on MS Office. (Practical) 
3. Use word processing software to create and edit official documents and reports (MS Word 

or equivalent) (Practical) 
4. Use software to create and edit presentations (MS PowerPoint or equivalent) (Practical) 

    
 


 


   
     
   
   
    
   
    
   
   
    
  

  
 
   
 
 
 

  
  
 

 

   
   
  






5. Use software applications to create, apply & modify formulas, generate reports, maintain 
database & compile data (MS Excel or equivalent) (Practical) 

6. Use of standard operating manuals and procedures for dealing with work related to computer 
application (Practical) 

7. Sending E-mails and internet surfing using various search engines. (Practical) 
8. Outline the working of different operating system. (Practical) 

 
Practical: 

1. Troubleshooting 
2. Practical based on to be exposed/shown various components and supposed how to switch 

on a computer. 
3. Handling Boot Setup, Installation of Operating System, Connecting your client to server, 

User and Workgroup Handling, General Operating system handling and related topics. 
4. Wordpad, Notepad, Sticky Note, Snipping tool, Paint 
5. Ms Word 
6. MS-Excel- Creating charts, Creating tables 
7. MS-PowerPoint 
8. MS-Outlook 
9. Case study on Operating systems (Windows/ Ubantu/ Android/IoS) 
10. Networking 
11. Software: Preparatory and open domain 
 

Books Recommended 
Text Books 

1. Computers and Beginners by Jain, V.K.; 
2. Computer Fundamentals by Anita Goel, Pearson. 

 
Reference Books 
1. Introduction to Information Technology, Leon Tech World by Leon and Leon 

1. Foundations of Computing, BPB Publiction by Sinha, Kr. Pradeep and Preeti Sinha; 
2. Word Processing and Typing by Sharon Spencer, Heinemann. 
3. MS Office by S.S. Srivastava, Firewall Media. 
4. Microsoft Office 2010 by Bittu Kumar, V & S Publications 
5. Data Communication and Networking by Behrouz.A. Forouzan, McGraw Hill 

 
Web Links 
http://cec.nic.in/E-Content/Pages/default.aspx 
 

 
Course Title- Principles and Practices of Banking 

 
 Course Credit: 04 (2-2-0) 
Course No. MBF801 Max. Marks: 100 (30I+70E) 
 
Objective 
To provide an overview of banking functions and retail banking products  
 
Learning Outcome 

1. The student will be able to understand the banking operations 
2. Capable of handling the customers with banking related issues 
3. Understand the concept of e-banking and the agencies involved in international funding 
4. Able to approach prospective customers through various methods including door-to- door 

calls and community gatherings to create awareness abo      
5. Able to explain to the prospective customer, the terms and conditions of product, application 

procedure, documents required and timelines for processing the application 



6. Know and understand types of products offered and details of the same 
7. Know and understand products offered by other financial provides including other banks, 

NBFCs, money lenders etc. 
8.           
9. Know and understand maintenance and operating procedure for using equipment provided 

by bank such as POS (Point of Sale) machines, computers etc. 
10. Determine what Banking Product is best for the customer based on needs assessment and 

financial  status of the customer 
 

    


 


   
    
   
     
   
   
  
    
   
    


     
   
  


    
  
  
   
  
   
  




 


   
  


     
  
   
 
 
   
  

    
   
   




 


  
  
   
   
  
  
   
  
    


   
   
  
   
 

    
   
 




 


    
   
   
  

    
   
   

   
  
  
   
     
  





 
Recommended Books 
Text Books 

1. International Banking And Finance, (1st ed.) , Himalaya, Publishing House by OP 
Agrawal(2008) 

2. Principles & Practices of Banking 
3. Financial Services- Text, Cases and Strategies, Published by Deep & Deep Pvt. Ltd., New Delhi 

by P.M. Rao (2002) 
 
Reference Books 

1. Fundamentals of Offshore Banking- How To Open Accounts Almost Anywhere, (1st ed.), 
Pratzen Publishing by Walter Tyndale (2009) 

2. Principles & practices of Banking, Macmillan India Limited by A M Arondekar, O.P. Agarwal, 
Dr. OnkarNath, P. S. Khandelwal 

3. Accounting & Finance for Bankers, Macmillan India Limited by S.K. Dutta, P.S.R. Prasad, 
A.D. Bhorkar, S.D. Bargir: 

4. Legal Aspects of Banking Operations,M/s Macmillan India Limited by K.D. Zacharias, C.P. 
Ravindranath, P.R. Kulkarni,B. Gopalakrishnan 

5. General Bank Management,M/s Macmillan India Limited by GaurangVasavada,  Dr. Sharad 
Kumar,  Dr. S.UpendraRao, Dr. SatishPai (2005) 

 
Web Links 
https://www.bing.com/videos/search?q=banking+videos&qpvt=banking+videos&view=detail&mid=3
8591D9144EA8D481D6E38591D9144EA8D481D6E&&FORM=VRDGAR 
https://www.bing.com/videos/search?q=banking+vedios&view=detail&mid=04287CF1B2EFEB6CB
E3404287CF1B2EFEB6CBE34&FORM=VIRE 
https://www.bing.com/videos/search?q=banking+vedios&&view=detail&mid=A122FAAB5E0BB24
7FB9AA122FAAB5E0BB247FB9A&&FORM=VDRVRV 
https://www.youtube.com/watch?v=E-HOz8T6tAo 
https://www.youtube.com/watch?v=fLBZb_v0ewM 
https://www.youtube.com/watch?v=I6gzoXIiUmA 
https://www.youtube.com/watch?v=Ce3A8l7LHMc 
https://www.youtube.com/watch?v=Lyk3B7wR4Hw 
https://www.youtube.com/watch?v=gNmPNHuIjxU 
https://www.youtube.com/watch?v=iGyCqzpFCwE 

 
 


 



    
   
   
   
    
  
  

    
  
 

   
    
   
  
   





Course Title- Management Accounting and Financial Analysis 
 

 Course Credit: 03 (2-1-0) 
Course No. MFM801 Max. Marks: 100 (30I+70E) 
 
Objective 
The objective of this course is to expose the learner to the concept and methods of financial and 
management accounting. Focus will be on developing the understanding of accounting norms and 
principle. 

1. Students will be able to record and report the financial transactions of the business.  
2. Demonstrate an understanding of the context within which Management Accounting is used 

for planning and control purposes. 
3. Prepare cost estimates using appropriate assumptions.  
4. Know and understand basic economic, accounting and financial concepts such as interest 

rates, profit/loss etc. 
5. Know and understand basic accounting techniques for recording transactions if required 
 

 
Recommended Books 
Text Book 
 

1. E-Book: http://www.textbooksonline.tn.nic.in/Books/11/Std11-Acct-EM.pdf 
2. E-Book: http://www.targetpublications.org/download/11-commerce/std-11-book-keeping-

and-accountancy.pdf 
3. Book Keeping and Accounting by Aggrawal 

 
Reference Books 

1. Fundamentals of Accounting & Financial Analysis: By Anil Chowdhry (Pearson Education) 
2. Financial accounting: By Jane Reimers (Pearson Education) 
3. Accounting Made Easy By Rajesh Agarwal & R Srinivasan (Tata McGraw Hill) 
4. Financial Accounting For Management: By Amrish Gupta (Pearson Education) 
5. Financial Accounting For Management: By Dr. S. N. Maheshwari (Vikas Publishing House) 

 
Web Links 

1. https://schools.aglasem.com/15181 

 




       
       


 

        
       
  


 

     
         
     


 

  
         
   
          
        
     
            


 

         
     



2. https://www.swayamprabha.gov.in/index.php/program/archive/16 
3. https://www.swayamprabha.gov.in/index.php/program/archive/5 

 
 

Course Title- Mutual Fund Management 
 

 Course Credit: 04 (3-1-0) 
Course No. MFM802 Max. Marks: 100 (30I+70E) 
 
Objective 
This objective of the course is to train candidates by developing competencies amongst the learner 
related to mutual funds. 
 
Learning Outcome 
1. Listen to the customers and be able to offer products that are pertinent to their requirements. 
2. Communicate clearly with the customer using language that he/she understands. 
3. Communicate and share knowledge with peers and supervisors. 
4. Conduct research on mutual funds  
5. Keep up to date on the mutual fund market  
6. Approach and market various mutual funds schemes to prospective customer identified 
7. Assist customer with determining most suitable mutual fund scheme according to needs 
8. Receive approval for initiating purchase process  
9. Assist customer with the application process for purchasing the mutual fund  
10. Collect and ensure payments are processed at the bank/organization  
11. Deliver proof of purchase and plan follow-up sessions  
12. Develop long-term relationships with customers  
13. Respond to customer queries and clarifications and advise the customers on existing product and 

new schemes  
14. Assist in termination of investment 

 

    


 

    
    
    

    
    
  
  


  
   
  


   
  
 




 

    
       
     
       

   
 

      
  

   
  
  
 

   
 





 
 

Books Recommended 
 
            
of India)  

2. V.K. Avadhani: Marketing of Financial Services (Himalaya)  

3. R.Gorden and Natarajan: Emerging scenario of Financial Services (Himalaya) 

4. Fredman and Wiles: How Mutual Funds work (Prentice Hall of India)  

5. H.Sadhak: Mutual Funds in India. (Response Books) 
  

  
  



 

   
    
      
   

   
 


   
  
  
 




 


     
    
     
   
   

   
  
 


   
  
 




 



   
  
 

  
 


   
 
  
  
  
 

    






Course Title: Behavioural Finance 
 

 Course Credit: 02 (0-2-0) 
Course No. MFM806 Max. Marks: 100 (30I+70E) 
 
Objective 
             
introduce students to an alternate framework for understanding price discovery in the markets To help 
students identify persistent or systematic behavioral factors that influence investment behavior  
 
Learning Outcome 
1. To understand some psychological biases which lead to various anomalies 
2. To understand the various effects like endowment, disposition etc. 
3.        

 

 
Books Recommended  

1. Essence of Service Marketing  Payne Adrian  
2. Services Marketing : Integrating Customer Focus Across the Firm  Valarie A  
3. Zeithaml  
4. Services Marketing : People, Technology & Strategy  Christopher Lovelock  
5. Services Marketing  Ravi Shanker  
6. Strategic Services Management  Boyle  
7. Strategic Planning for {public Service and non profit organizations-Pergamon.  
8. 12 Steps to success through service  Barrier Hopsor & Mike Scallig.  
9. Excellence in Services  Balachandram  
10. Services Marketing  S M Jha   
11. Services Marketing-Valarie. A. Zeithaml, Mary Jo Bitner 
12. Marketing Management, Pearson Education, New Delhi by Kotler, Philip, Kevin Lane 

Keller, Abraham Koshy & Mithileshwar Jha, 
 
Reference Books 

1. Relationship Marketing,  McGraw  Hill,1997, 2.Paul Green Berg  CRM, Tata McGraw hill, 
2002 by S. Shajahan  

2. Marketing Management, McGraw Hill, New Delhi by Sakena, Rajan, 
3. Marketing, Cengage Learning, New Delhi by Zikmund, William G, 
4. Marketing Management, Excel Books, New Delhi by Panda, Tapan K, 

 

 


 

     
      
       
   


 

      
      


 

    


 

        
 


 

 



Web Links 
https://www.swayamprabha.gov.in/index.php/program/archive/16 
https://www.swayamprabha.gov.in/index.php/program/archive/5 
http://cec.nic.in/E-Content/Pages/default.aspx 
 

Course Title: Contemporary Issues in Banking 
 

 Course Credit: 03 (2-1-0) 
Course No. MBF802 Max. Marks: 100 (30I+70E) 
 

Objective 

To acquire specialized knowledge of law and practice relating to Banking 

 

Learning Outcome 

1. To analyse the trends and development made by the Indian banking industry in adoption of e-

banking technology and services. 

2.                 

Banking System 

3. Understand the significance of various legal framework and their contribution to banking 

4. Know about the provisions of different laws assist banks to handle their operations  

5. Legal frame work and regulatory applications in lending by banks  

6. Understand the support of technology in international banking 

7. To evaluate the performance of Banking Institutions and their contribution to the growth of 

Indian Corporate Sector 

8. To understand the role of Small Industries Development financial institutions of India and State 

Finance Corporations  

Unit Topic 
I 

(LO 1,2,3,4) 
 

Universal Banking: Concept, Merchant banking, Investment banking, wealth 
management and collateral services 

II 
(LO 1,2,3,4) 

 
 

Stress Assets Management: Recognition and classification NPAs, Provision, 
resolution of stress assets; restructuring of debt; rehabilitation of Sick units, IBBI 
and IBC code; Securitisation and ARCs and  SARFAESI Act. 

III 
(LO 2,5,6) 

 

Financial Inclusion, No Frills accounts, Jan Dahan Yojna, Mudra Bank, payment 
banks, branch expansion policy, postal services banks 

IV 
(LO 2,3,4) 

 

Concept of banking and nonbanking institutions (NBFCs), Development financial 
institutions: SIDBI, NABARD, EXIM Bank and SFCs. 

V 
(LO 6,7,8) 

 

Recent Innovations and development in Indian Banking - Case Study, Discussion 
& Seminar Presentation 



Books Recommended  
 
1. H.R. Machiraju, INDIAN FINANCIAL SYSTEM, Vikas Publishing House, Delhi, 2009 

2. Jeff Madura, FINANCIAL MARKETS AND INSTITUTIONS, CenGage Learning, Delhi,  

3. M.Y. Khan, INDIAN FINANCIAL SYSTEM, Tata Mc Graw Hill, Delhi,2008  

4. Pathak, THE INDIAN FINANCIAL SYSTEM, Pearson Education India, 2007 

5. International Banking And Finance, (1st ed.) , Himalaya, Publishing House by OP Agrawal(2008) 

 
 

Semester II 
 

Course Title: Legal Aspects of Business 
 

 Course Credit: 02 (0-2-0) 
Course No. MGM805 Max. Marks: 100 (30I+70E) 
 
Objective 
This paper is offered as a core subject in the second trimester. It emphasizes the importance of law 
various enactments relating to business. It also enables a student to have good knowledge in the 
Corporate Law which is important for a future manager and Security Legislations for future finance 
managers which is very essential. This subject also deals with Intellectual Property Law which is very 
important for a future manager. It gives an opportunity to student more about copy rights as it is very 
    
 
Learning Outcome: 
 
Business Laws in the Real Time business environment is very important for a student. This subject 
throw light and makes an in-depth analysis on different types of laws which are useful for a future 
manager and through rigorous case laws he/she can get lot of advice when he/she goes into the market.  
As this subject deal with all types of laws this is useful for all the streams of students. 
 
 


 

         
         
          
      
      
       
         
        
         
          
         


 

        
       
         
        
        
         
       
         



       
       
         
          
     


 

       
        
      
        
       
        
       
         
 


 

       
         
  


 

       
          
 

 
 
Recommended Books 

1. Business legislation for management M.C. Kuchal and Deepa Prakash, Vikas Publish House PVT 
Ltd.,  

2. Legal aspects of Business, Ravinder kumar, Cengage learning.  

3. Business law, Sathish B, Matur Tata Mcgraw Hill.  

4. Business law, D. Chandra Bose, PHI learning PVT Ltd 

5. Law of Business contracts in India by Sairam Bhat, Sage, www. sagepublications.com 

6. Business Law, chandra Bose, PHI learning India PVT Ltd. 
 

 

Course Title: Entrepreneurship 
 

  

        

               

             

      



   



  

     

     

  

 

      

   

  

      

    

           

    

     

     



  

      

  



   

      

    

    

    

   

      

 

  

       

    

 

    

    

   



       

 

   

        





  

       

  

   

        

     

    

   

         

         

        



      



   

 

       

 

   

 

      

     

   

       



    

       

   

    

        

     

  

    

    



       

       

    

  

         

   

  

  

  

       

      

      

 

     

   

 

              
             
       
           
   
      
         
 
             
   

 

             


              
          



         
  

         
          
 

            
       

               
   

 

 


 



 



 
 

Course Title: Economics for Bankers 
 

 Course Credit: 02 (0-2-0) 
Course No. MBF901 Max. Marks: 100 (30I+70E) 
 
Objective 
To enable the students to understand and learn how economic principles can be used in banking business 
decisions and offer a broad perspective of economic issues and methods to successfully face the 
prospect of economic studies. 
 
Learning Outcomes 

1. Learn the nature and scope of economics with respect to banking business aspects 
2. Understand the concept of money and banking 
3. Demonstrate the use of different demand estimation and demand forecasting techniques 
4. Demonstrate their understanding of different types of market structures  
5. Analyze the performance measurement of banks 
6. Identify and describe the main factors of macro-economics 

 

 


  

         
         
        


  

           
        


  

        
        



  

         




 
Recommended Books 

1. Chaturvedi, D.D. & Gupta S.L., Managerial Economics: Text & Cases, Brijwasi Book 
2. Christopher R. Thomas & S. Charles Maurice, Managerial Economics, Tata McGraw Hill  
3. Dholakia, R.H. & Oza, A.N., Micro Economics for Management Students, Oxford University 

Press 
4. Gupta, G.S., Managerial Economics, McGraw Hill 
5. Keating Berry and Wilson, J H., An Economic Foundation for Business Decision,  
6. Biztantra Petersen, H. Craig & Cris, L W., Managerial Economics, Pearson Education 
7. Salvatore, D , Managerial Economics in a Global Economy, Irwin, McGraw Hill  
8. Truett & Truett, Managerial Economics, John Wiley & Sons Inc. 

 
 

Semester III 
 

Course Title: International Financial Management 
 

 Course Credit: 04(3-1-0) 
Course No. MFM901 Max. Marks: 100(30I+70E) 

 
Objective 
To analyse and understand the characteristics of international financial markets, institutions, 
instruments, and innovations in global corporate financial management environment with tools and 
techniques of financial decision-making. 
 
Learning Outcomes 

1. Appreciate the financial challenges and opportunities encountered by multinational 
Corporations 

2. Understand the economic determinants of foreign exchange rate 
3. Recognize the relations among interest rate, inflation rate and foreign exchange rate in the spot 

and futures markets 
4. Understand the economics and decision factors in international financing and 

investments 
5. Identify and measure political risk associated with a sovereign nation 
 
 


 

       
         
         
      


 

        
         
       
       
 


 

      
          
        
       


  

         
        
   



         
 


 

       
           
      
      



 

      
      

 
Recommended Books 

1.              
2.               

Hill, 1999. 
3.              
4.             
5.              
6.             -Hill 

College, 2000. 
7. Kapil .S., Financial Management, 1st d; Pearson education, 2010. 
8. Lasher W.R., Financial Management: Principles and Practice, 1st ed; South Western, 2011. 
9. Apte, PG, International Financial Management, 5th ed; New Delhi, Tata MC GrawHill, 

2010. 
10. Buckley, Adrain, Multinational Finance, New York, Prentice Hall Inc; 1996. 
11. Paul, Justin, International Business, 3rd ed; New Delhi, Prentice hall India, 2007. 
12. Seth, A.K., International Financial Management, Galgotia Publishing Company, New 
13. Delhi, 2002. 
14. Vyuptakesh S., International Financial Management, 6th ed; Prentice Hall India, 2012. 
15. Madura J., International Financial Management, 7th Revised edition; South-Western, 
16. 2002. 
17. Jain P.K., International Financial Management, Macmillan Publishers India, 2000. 
18. Bhalla V.K., International Financial Management. Anmol Publications Pvt Ltd, 2002 

 
 

Course Title: Project Finance 
 

 Course Credit: 04(3-1-0) 
Course No. MFM902 Max. Marks: 100(30I+70E) 

 
Objective 
To apply different advanced project appraisal techniques and determine the feasibility of the project in 
the modern business environment by assimilating the various sources of financing and analysis based 
on economic and social cost benefit analysis 
 
Learning Outcomes 

1. Imbibe a comprehensive understanding related to the design, organization and funding 
options for complex long-term projects. 

2. Become aware about the industrial, legal and financial issues of the projects. 
3. Design and organize a socio-economically viable project. 
4. Conduct viability and feasibility study of a project. 
5. Inculcate the habit of taking a 360-degree view of environment before decision making 

involving projects. 
6. Develop an attitude that incubates and supports ethically and socially responsible projects. 

 



 


 

         
       
       
 


 

         
         
    


 

       
          
    


 

           
          
           
       


 

           
        
         
      
   

 
Recommended Books 

1. Machiraju, H.R., Introduction to Project Finance, Vikas Publishing House 
2. Narendra Singh, Problems and Solutions in Project Management and Control, Himalaya 

Publishing House 
3. Prasanna Chandra, Project Preparation Appraisal Budgeting and Implementation, Tata 

McGraw Hill 
4. Rao.P.C.K ,Project Management and control, Sultan Chand & Sons Vasanth Desai, Project 

Management, Himalaya Publishing House 
5. Stefano, Gatti. (2008). Project finance in theory and practice  Designing structuring and 

financing private and public projects.  Edition (Indian) Academic, Press - An imprint of 
Elsevier. 

6. Fabozzi, F., &Nevitt, P.K. (2006). Project financing (7th ed.). London: Euromoney. 
7. Yescombe, E.R. (2003).  Principles of project finance.  San Diego, CA: Academic Press. 
8. Scott, H. (2007).  The law and business of international project finance (3rd ed.). 

Cambridge Univ. Press. 
9. Sarda Govind Prakashan,D.P. Handbook on project appraisal and follow-up - A practical 

guide. 
10. Prasanna, Chandra. Projects - planning, analysis, selection, financing, implementation and 

review  CFM -TMH Professional series in finance 
 

 
Course Title: Fintech and Data Analytics 

 
 Course Credit: 04 (3-1-0)  
Course No. MAN901 Max. Marks: 100 (30I+70E) 
 
Objective 
To provide an understanding of emerging technology in modern day business in delivering services and 
value for customers and internal decision making 
 
Learning Outcomes 

1. Appreciate and comprehend the increasing role of technology in finance 



2. Understand the importance and need for business analytics. 
3. Provide exposure to spread sheet modelling and best practices of an appropriate spread sheet 

model. 
4. Introduce and understand the application of business analytics methods 
5. Identify opportunities for creating value using business analytics and estimate the value created 

using business analytics to address an opportunity. 
 
 




        
        
         
     
        


  

          
        
       


  

         
           
         
         
        
    


  

      
        
        
        
      


  

           
       
        
   

 
Recommended Books 

1. Albright C. S., Winston Wayne L. and Zappe C. J., Decision Making Using Microsoft Excel 
(India Edition). Cengage Learning 

2. Evans J. R ., Business Analytics Methods, Models and Decisions, Pearson 
3. Powell and Baker, Management Science: The Art of Modelling with Spreadsheets, Wiley 

        
4. Shmueli, Patel, and Bruce, Data Mining for Business Intelligence, Concepts, Techniques and 

Applications, Wiley 
5.   - How FinTech is Forcing Banking to a Tippi   

Perspectives & Solutions, Mar 31st, 2016, 
https://ir.citi.com/D%2F5GCKN6uoSvhbvCmUDS05SYsRaDvAykPjb5subGr7f1JM 
e8w2oX1bqpFm6RdjSRSpGzSaXhyXY%3D 

6.    Revisited - What FinTech VC investments tell us about a changing 
         
https://ir.citi.com/FIanoC50Aw5dWM7kPzoLKU3buhKF1LETHM1deMYw1%2F2z 
NzWFg8zmYw%3D%3D 

7.             
Services Se    -global.com/chapter/fintech/231126?camid=4v1 

8.                  
Economist, May 6th, 2017 http://www.economist.com/news/briefing/21721634-how-it-
shaping-up-data-giving-rise-new-economy?frsc=dg%7Ce 



9.       
Driscoll,https://www.youtube.com/watch?v=Lx9zgZCMqXE 

10.   -        
Van Alstyne, Harvard Business Review, October 2006. 

11.          
http://www.miracl.com/hubfs/block.pdf?hsCtaTracking=41b86e7e-0bc6-48f0-889a-
61bd43021a32%7Cab2522ad-e26f-4487-b0f3-b251481190c8 

12.          roduced by Sandy Smolan & William 
Medsker, https://www.youtube.com/watch?v=TEUyMzDhvm0 

13.        
https://home.kpmg.com/xx/en/home/insights/2017/10/the-pulse-of-fintech-q3-2017.html 

 
 

Course title: Principles and Practices of Insurance 
 

 Course Credit: 04 (2-2-0) 
Course No. MBF902 Max. Marks: 100 (30I+70E) 
 
Objective 
To provide an exposure and understanding of the mechanism of Insurance industry and equip the 
students, with the knowledge of important tools and, techniques, rules &regulations related to Insurance 
business in general and India and to contribute effectively industry in particular and to the society in 
general. 
 
Learning Outcomes 

1. Able to familiarize with the scenario of Insurance business 
2. Create awareness and develop an understanding about the best applicable practices in Insurance 

business. 
3. Orient the students with the knowledge and skills required to take up challenges and exploit 

opportunities. 
4. Familiarise the students with the applicable laws and compliance with regard to the rights of 

consumer. 
 

 


  

          
        
          
        
  


  

         
       
     
    


  

        
      
      
     


  

        
          
       
    
       
        




  

          

 
Recommended Books 

1. Principles of Insurance (IC-01), Insurance Institute of India, Mumbai.  
2. Practice of Life Insurance (IC-02), Insurance Institute of India, Mumbai  
3. Practice of General Insurance (IC-11), Insurance Institute of India, Mumbai  
4. Corporate Agent (IC-38), Insurance Institute of India, Mumbai  
5. ICFAI Course Book  Life Insurance Vol. I, II, III (LBRARO) 

 
 

Course title: Financial Institutions & Markets 
 

 Course Credit: 04 (2-2-0) 
Course No. MFM906 Max. Marks: 100 (30I+70E) 

 
Objective 
To enlighten and acquaint the students with the concepts and practical dynamics of financial 
institutions and markets 
 
Learning Outcomes 

1. Comprehend the need and role of financial institutions in financial markets 
2. Describe the functioning of financial institutions in financial markets 
3. Understand the concept and importance of financial services 

 
 


  

         
       
           
            
          
 


  

         
            
          
          
  


  

          
         
        


  

          
        
     


  

        
        
          
     

 
Recommended Books 

1. Anthony Saunders and MM Cornett, Financial Markets & Institutions, Tata McGraw Hill 
Avadhani V.A., Marketing of Financial Services, Himalaya Publishing House 

2. Batra G.S., Management of Financial Institutions and Markets, Deep & Deep Publications 
Bhole & Mahakud, Financial Institutions and Market, Tata McGraw Hill 



3. Desai Vasanth, Financial Markets & Financial Services, Himalaya Publishing House 
4. Jakob de Haan, Sander Oosterloo, Dirk Schoenmaker, Financial Markets and Institutions, 

Cambridge University Press 
5. Madura Jeff, Financial Markets & Institutions, Cengage 

Learning Meir Khan, Financial Institutions and Markets, Oxford 
Press. 

6. Murthy D.K., and Venugopal, Indian Financial System, IK International Publishing House Pvt 
Ltd 

7. Punithavathy Pandian, Financial Markets and Services, Vikas Publishing House 
8. Saunders. A., Financial Institutions Management: A Modern Perspective, Irwin McGraw Hill 
 

 
Course Title: Security Analysis and Portfolio Management 

 
 Course Credit: 04 (2-2-0) 
Course No. MFM907 Max. Marks: 100 (30I+70E) 

 
 
Objectives 
It develops an investment attitude and prepares students for careers in the areas of finance and 
investment. Students opting for finance specialization would find this course to be important as its 
applications can be seen while understanding financial markets. 
 
Learning Outcomes 

1. To provide students with a conceptual and analytical framework of evaluating a security. 
2. To provide students with working knowledge framework of different financial instruments, 

their risk and returns and their usefulness while constructing portfolios. 
3. To familiarize students with portfolio construction and management techniques and strategies. 
4. To appreciate the ethical and social dimensions of financial markets and portfolio management. 

 
 


  

           
         
           
           
  


  

          
           
         
          
         
         


  

        
          
           
          
           


  

         
         
         



  

         
           



         
     

 
Recommended Books 

1. Reilly & Brown, Investment Analysis and Portfolio Management, Cengage Learning, 8th edition, 
2008. 
2. S. Kevin, Securities Analysis and Portfolio Management, PHI Learning, 2008. 
3. Bodi, Kane, Markus, Mohanty, Investments, 6th edition, Tata McGraw Hill, 2007. 
4. V.A. Avadhan, Securities Analysis and Portfolio Management, Himalaya Publishing House, 2008. 
5. V.K. Bhalla, Investment Management, S. Chand & Company Ltd., 2008. 

 
 

Course Title-Spreadsheet Modelling 
 

 Course Credit: 03(0-0-3) 
Course No. CSE802P Max. Marks: 100 (70I+30E)  
 
Objective 
To handle volume of data in effective manner, improve their analytical skills and make them understand 
about the role of data in a business 
 
Learning Outcome 

1. The student will be able to maintain data  
2. Will understand the ways to collect the data (Online Surveys & Business tools).  
3. To do online and offline Projects based on the tools in excel 
4. The students will be able to present the data in structured way to arrive and support the 

business decisions. 
5. Work with spreadsheets and save them in different formats for developing proper 

formats. (Theory) 
6. Create mathematical and logical formulas using standard spreadsheet functions. 

(Theory) 
7. Choose, create and format charts to communicate information meaningfully. (Theory) 
8. Work with tables and lists to analyze, filter and sort data to analyse the results for 

different data sets (Theory)     
9. Enhance productivity by working with named cell ranges, macros and templates. 

(Theory) 
10. Will be able to present the data in structured way to arrive and support the business 

decisions. (Practical) 
11. Will able to Will be able to maintain and collect the data (Online Surveys & Business 

tools) (Practical) 
12. To do online and offline Projects based on the tools in excel (Practical) 
13. Creating Spreadsheet and enter data into cells. Edit rows and columns in a worksheet. 

Copy, move, delete and appropriately rename worksheets. (Practical) 
14. Format numbers and text content in a spreadsheet. And adjust spreadsheet page settings 

and check and correct spreadsheet content before finally printing spreadsheets. 
(Practical) 

15. Creating charts, tables, pivot table and applying various functions and formulas. 
(Practical) 

16. Applying filter and sorting functions to the given data. (Practical) 
17. Will be able to make analysis in different areas of management. (Practical) 
 

 



 
Practical: 
 Charts and Tables 

1. Text Functions 
2. Date and time Functions 
3. Statistical functions 
4. Financial Function  
5. Logical Functions 
6. Pivot 
7. Look Up 
8. Nested 
9. Case Study Analysis in different areas 
10. Preparation of CMA Data Analysis 
 

Recommended Books 
Text Books 

1. Statistics for Managers using Microsoft excel, PHI Learning Private Limited, 2010 by Levine, 
Stephan, Krehbiel and Berenson. 

2. Excel Data Analysis: Modeling and Simulation 2010. Springer, by Hector Guerrero (Author) 
3.  

Reference Books 
1.         
2.             
3. Research Methodology Concepts and Cases, Vikas Publishing House Private Limited, 2011 by 

Dr. Deepak Chawla, Dr. Neena Sondhi., 
 
 

Course Title: Risk Management 
 

 Course Credit: 03 (2-1-0) 
Course No. MFM908 Max. Marks: 100 (30I+70E) 
 
Objective 

To provide an understanding of risk and methods of handling risk, risk identification and 
measurement, while understanding the risk management processes adopted by different 
individuals and organisations. 
 

Learning Outcomes 
1. Comprehend the meaning of risk and its types 

 


 



       


 



       
            
          


  

          
    


  

          


  

            




2. Learn the difference between risk and uncertainty and how to manage them 
3. Appreciate and evaluate the risk management processes adopted by various individuals and 

organisations 
4. Recognize the risk measurement and financing process using varied approaches 

 


 

         
            
  


 

         
       
      
       


 

       
        
       
         
        
          



 

         
        
         




          
        
 

 
Recommended Books 

1. C. Arthur Williams, Jr. Peter Young, Michael Smith, Risk Management and Insurance, 
Tata McGraw Hill 

2. Dorfman, Mark S., Introduction to Risk Management and Insurance, Prentice Hall 
Emmett J. Vaughan, Therese Vaughan, Fundamentals of Risk and Insurance, Wiley 
George E Rejda, Principles of Risk Management and Insurance, Pearson 

3. Gulati Neelam C., Principles of Risk Management and Insurance, Excel Publishing 
Gupta P.K., Insurance and Risk Management, Himalaya Publishing House 

4. Kakkar D.N. & Srivastava S.N., Insurance & Risk Management, New Age Publication 
5. Scott E. Harrington, Gregory R Niehaus, Risk Management and Insurance, Tata 

McGraw Hill 
 
 

 
Semester IV 

 
Course Title: Taxation for Managers 

 
 Course Credit: 02 (0-2-0) 
Course No. MFM909 Max. Marks: 100 (30I+70E) 

 
Objective 
 
This course attempts to expose students to various taxation laws and their impact on business decision 
making in general and financial decision making in particular. 
 
 



 
Learning Outcomes 
 

1. Understand the existing tax laws, both direct and indirect covered in the curriculum, interpret 
and apply them in the globalised nature of the current business. 

2. Undertake tax planning within the ambit of Indian Tax laws particularly Income Tax Act 1961 
and the other key laws governing indirect taxation, covered in the curriculum. 

3.          inalizing business strategies. 
4. Understand and appreciate the ethical and social dimensions of taxation. 
5. Understand the clear difference of tax evasion, tax avoidance and tax planning. 

 
 


 

          
          
           



 

           
           
            


 

        
          
           
    


  

            
        


 

           
            
   

 
Recommended Books  

1. Manoharan, T. (2013). Direct Tax Law, Taxman Publication, New Delhi                                                       
2. Datey V. (2013). Indirect Tax law, Taxman Publication, New Delhi                                             
3. 3.Ahuja, G., & Gupta, R. (2013). Direct taxes: law and practice. New Delhi: Bharat law House.                
4. Kanga, J., & Palkhivala. (2013). Income tax Bombay. 1-3, N-M. Tripathi, Mumbai                                      
5. Singhania, V. (2013). Direct taxes: law and practice. New Delhi: Taxman Publication.                             
6. Manuptralaw.com & Incometax.gov.in                                                                                                                   
7. ITR reported cases 

 
 

Course Title: Research Methodology 
 

 Course Credit: 02 (0-2-0) 
Course No. MGM902 Max. Marks: 100 (30I+70E) 
 
Objective 
To equip the students with the basic understanding of research methodology and to provide insight into 
the application of modern analytical tools and techniques for the purpose of management decision 
making. 
 
Learning Outcome 

1. Understand the various aspects of research methods.  
2. Ability to collect the data from primary and secondary source.  



3. Application of various tools to conduct research.  
4. Ability to prepare a research report. 
5. Demonstrate familiarity with major concepts, theoretical perspectives, empirical findings, and 

historical trends 
6. Understand and apply basic research methods including research design, data analysis, and 

interpretation. 
7. Development of testable hypotheses, differentiate research design and/or statistics, evaluate 

aptness of research conclusions, and generalize them appropriately. 
8. Use research data to formulate or evaluate new research questions, using reason and persuasion 

in a logical argument. 
 

 
Books Recommended  

1. Mark Saunders, Philip Lewis, Adrian Thornbill, Research Methods for Business Students, 
Pearson,ND 

2. Churchill, Iacobucci & Israel, Marketing Research: A South Asian Perspective, Cengage, 
New Delhi 

3. C.R. Kothari, Research Methodology, New Age International. 
4. Carver & Nash, Data Analysis with SPSS, Cengage, New Delhi 
5. Alan Bryman & Emma Bell, Business Research Methods, Oxford University Press. 
6. Donald R. Cooper & Pamela S. Schindler, Business Research Methods 8th Edition, Tata 

McGraw Hill. 
7. K.V.S. Sarma, Statistics made sample, do it yourself on PC, Prentice Hall. 
8. V P Michael, Research Methodology in Management, Himalaya, Mumbai 
9. Business Research Methods  Donald Cooper & Pamela Schindler, TMGH,   
10. 9th edition.  
11. Research Methodology  C.R. Kothari  
12. Research Methodology  Dr. V.P. Micahel  

 


  

       
         
          
        
         


 

         
       
       
       


  

        
      
         
        
         
         



  

         
          
         
        


  

            
            
         
     



13. Research Design and Methods-Kenneth S. Bordens  
14. Methodology and the Technique of Social Research-Wilkinson, Bhandarka 
 
 

Course Title- Ethics and Values 
 

 Course Credit: 02 (2-0-0) 
Course No. MGM901 Max. Marks: 100 (30I+70E) 

 
Objective 
To imbibe the moral values and ethics in students to make them responsible and compassionate global 
citizens 
 
Learning Outcomes 

1. Create an awareness about need and importance of ethics and values in doing business 
2. Sensitize to the nature of ethical issues 
3. Develop a capacity for ethical reasoning and to apply them in Organization contexts 
4. Apprehend essence of ethics in functional areas if an organization 
5. Appreciate the role of corporate governance and corporate social responsibility in promoting 

ethics and values for a business 
 

 


 

             
            
        


 

         
       
        
      


 

         
         
         
        


 

         
          
         
        
   


 

        
         
        
       
        

 
Recommended Books 

1. Agalabatti B.H., Krishna S., Business Ethics: Concepts and Practices (With special emphasis 
on Indian Ethos and Values), Nirali Prakashan 

2. Chakraborthy S.K., Ethics in Management: Vedantic Perspective, Oxford University Press 
Davies Peter W.F., Current Issues in Business Ethics, Roultedge 

3. Fernando A.C., Corporate Governance: Principles, policies and practices, Pearson Education 
Gary A. Yukl, Leadership in Organizations, Pearson 

4. Hartman Laura P., Perceptiveness in Business Ethics. McGraw Hill International Publications 
McDonald Gael, Business Ethics: A Contemporary Approach, Cambridge University Press 


